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  This study aimed to clarify the mechanisms adopted for imposing taxes and fees for electronic 

commercial transactions, and the extent of their readiness to limit the tax community for e-

commerce, in addition to highlighting the various challenges facing the tax administration 

represented in reviewing the files of e-commerce companies to reduce the phenomena of fraud 

and tax evasion. Through this study, we adopted the descriptive and analytical approach, in 

which we adopted a questionnaire, i.e. we processed it through the SPSS and SMART PLS 

programs. Where we came to the following results: 

 

E-commerce has affected all fields as a very advanced technology in all fields in general and 

tax systems in particular. It has been proven that the principles or criteria for the application of 

the tax (the principle of territoriality and the principle of residence or political dependency) are 

limited to keeping pace with the special nature of e-commerce due to the presence of many 

obstacles in relation to It is related to determining the application of the tax in the world of e-

commerce, the absence of the legislative framework, and the lack of an information 

infrastructure embodied by its lack of functional staff, The results of the study also indicated 

that there are challenges facing the tax audit profession, as it was found that the most prominent 

of them is the accounting challenges facing companies, which lie in the application of 

accounting principles facing companies, which lie in the application of accepted accounting 

principles and standards when determining profit, and the recognition and measurement of 

revenue, as well as a problem Concerning their inconsistency with the specificity of the 

financial information stipulated in the international accounting standards, which makes the 

financial statements that they are not appropriate and have no credibility, In addition to the 

administrative challenges that lie in the insufficient qualification of tax auditors and the lack of 

material capabilities that allow handling and tracking the effects of electronic commercial 



 
4  

transactions. This study also concluded that there is another challenge that lies in the legislative 

framework in Algeria that is inappropriate and needs to be re-updated. The tax society and the 

lack of the necessary tax culture that would allow him to declare his income with all credibility. 

 

Key words : e-commerce, tax review, challenges, accounting, behaviorism 


